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Color is a compelling visual cue for persuasive communication and has provided an object or idea with identity,
meaning, or novelty. Growing interest has centered on whether color may or may not communicate the emotions
as intended and much concern has derived on research on color affectivity. In this seminar, emotional responses to
color will be discussed according to the five aspects of viewing color: color match, color sensation, color
perception, color aesthetics, and color semantic. The concerns made in different viewing aspects will be explained,
and related literature and empirical studies will be introduced. In addition, some product success stories that

utilized emotional reaction to color will be presented.
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