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% | Comprehensive study of design and branding.
Students learn about design and brands in a practical way with an awareness of the real world, so that they understand how
to make use of design and brands in their social activities.
This lecture will be given by a patent attorney working for a private manufacturing company. In addition, a guest lecturer will
be a patent attorney working in a patent firm with a focus on designs.

FEDENERE Learning Objectives

H | 77 FoERIOFRAFEF TELERET 2,

7oV R EHRFSDOBREERT S,
EEENEOER ERAEEZERT D,
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RHRICBIDTHA v OEER RN,

to gain a broad understanding of the fundamentals and use of brands.
to understand the relationship between brands and social activities.

to understand the basics of the design right system and how to utilise it.
learn the importance of design in the real world.

B ZEDERME O EEX / Fulfillment of Course Goals (JABEE B8&HRIE D )

FHAVET TV REXANENHATE 2, BARERBTES, 7HA L7572 FOEAAEERBTE 5,
FHAVET TV REZNENHATE 3, EAOERBTE 2. NENREZOBBEHATE 3.
FHALET T FEINENHATE 5, EAREHATE 3,

FHALET TV FEZTNTNEATE 21 ZOBAREERBTEAL,

B

Can explain design and branding respectively. Explain examples of use. Explain how design and brands are used.

Can explain design and brand respectively. Can explain examples of use. Can explain institutional objects and their overview.
Can describe each design and brand. Can describe examples of use.

Can describe each design and brand, but cannot give examples of their use.

REHBEIER Course Plan

No. 18 H Topics AA Content
1 H|A~vbta&s>ay EEANBREZXTY 12— LD
% | Introduction Description of lecture content and schedule
2 H| 77>F1 77 v R EEFEOBR
% | Branding 1 The relationship between brands and copyright
3 B|77vF2 TIVTAVIDRAT Yy THZER
% | Branding 2 Learn the steps of branding
4 H| 77>F3 FEHTOT I VT4V IERF (SR MEE)
% | Branding 3 Guest Speaker: Real-World Examples of Corporate Branding
5 B| 77~F4 BEL 77 FOBREERS
% | Branding 4 Branding 4
6 H| 77~F5 77V FOfERE ZNTNOBERCHREZEET 5,
% | Branding b Organise the types of brands and their respective purposes and effects.
7 H|77vF6 TIVTAVITDRAT Yy THZER
% | Branding 6 Learn the steps of branding
8 B | 207141 BEODEARNGERH
Z | Design in the narrow sense 1 Design fundamentals
9 B | #RoTH1>2 BEICL2THA v oRELEA
Z | Design in the narrow sense 2 Protection and exploitation of designs by means of designs
10 | B | EOTHA 3 BEEDOTESR. BEREELMOMNGEE (EFESD)
Z | Design in the narrow sense 3 Definition of design, design rights and other intellectual property rights (including
copyright)
11 | B | skFE0TH A4 ={ k=Ll
Z | Design in the narrow sense 4 Types of designs
12 | B | GLEOTHA 1 BEOTHYA
Z | Design in the broad sense 1 Conceptual Design
13 | B | EBEOTHA 2 TREROTHA v
= | Design in the broad sense 2 Procedural Design
14 | B | LEOTHA3 EYRRADOTHA >
= | Design in the broad sense 3 Designing Business
15 | B | #XR2AOERYERY THAET TV R BREEEREOMT
= | Review of the entire lecture Contrast between design and brand, design rights and trade mark rights.
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| ks | Itis preferable (but not required) that the student has already attended Intellectual Property Management Theory a or b.

H CRERIEBHIEELADIOT, BRETRICEENMRYERY 2L TZE,
- FEIE. HEHLED T EBRICBVLWUERLET,
Z | - As reviewing is important for this lecture, reflection should be practiced without fail after the lecture has been finished.

- As for preparation, instructions including its necessity will be given during the lecture.

HREBEEL, SEZEFERICBLVTRLES,

B m

No textbooks will be used. Reference books will be specified in class.

B | HESLULFR— F0REAPBIETMORHRE R Y £9,
CEERTICERT AT -2 3y IRy AT —2(30%)
CERRE - LR— R (70%)
ICEVFHE L, Z DGR 60 AU EEEKE LET,
%= | Attendance and paper submission will be the prerequisites for grading. Grades will be based on in-class workshops and solo

workshop (30%), as well as on the showings of assighments and papers (70%).
If the total of the evaluation points does not exceed 60 points, the unit will not be granted.

cBRT—-vay TEEREELET,

cEHEOY - bLR—FEBRLET,

c =03 ay TRLR= FEBICEL, QR O— FEAERY AT DA Y & — 3y MMIER AL (Rv—FT7x v RE)
EERLETOT, HBLTLEIL, BELTHZHETETETH, TEDRITERBL TS,

b

- Workshop is conducted every time.

- Multiple short reports will be required.

- In workshops and reports, use a device (such as a smartphone) that can read QR code and connect to the Internet . Please
prepare it by

student. Even if you do not have it in class, you can take classes, but please prepare as much as possible.
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