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This course introduces the basic concept and theories of marketing.

It also enhances the development of students’ skill
in ¢ oncrete strategic deploy and concept creation, The teacher who is experienced in a maker's marketing strategy section
gives a lecture on marketing from the viewpoint of technology or a design.
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An understanding of basic concepts, such as a marketing strategy, marketing management, and a marketing concept.

Acquisition of knowledge and practice power

for manufacture.

Management problem recognition and acquisition of the key of business solution by marketing.

An understanding of a market and the acquisition of proposal skill by marketing analytical skills.
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The lectures are scheduled as follows (but may change depending on the situation):

July 26th (Sat) 9:00-17:30 (1 hour lunch break) Sessions 1-5
August 11th (Mon) 9:00-17:30 (1 hour lunch break) Sessions 6-10
August 12th (Tue) 9:00-17:30 (1 hour lunch break) Sessions 11-15
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