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= | In this project class, students are divided into groups consisting of people who have different areas of design backgrounds.
The class themes will be given by corporations in various business fields. Students' teams are supposed to aim for creative
design solutions considering relationships among corporate business strategies, branding, and design.
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Z | Students will organize teams to propose creative solutions to specific themes provided by external companies and
organizations regarding the relationship between corporate strategy and brand strategy and design.
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Z | Orientation The overview including a theme, time schedule and an organization of the project will
be given.
2 B | 7oyzs betE -1 IIAT Y MEEDOOBERIBRE T —~ICEET 2ERETZIT D,
Z | Project Planning - 1 A briefing from a client corporation which will provide a project theme will be given.
A lecture related to the theme also will be given by designers or planners of the
corporation.
3 B | 7AYzs hatE -2 BF—LDT—TICDOVWTOHER - TARAhyaraiis,
= | Project Planning - 2 To have lecture and discussion about the objectives of the course and the themes
of each group.
4 B | 714 #FE -1 BF—LOTHA VRAEOEFEIT,
Z | Design Survey -1 To share findings of a design survey by each team.
5 B | 714 #E -2 BF—LOTHA VABEOEEEITS,
= | Design Survey - 2 Design Survey - 2
6 H | M&ERE EERIGOAN, Z L THERVHBLEEOREZZERLELN O, EF— LD 1=— 775
BEETITI.
% | Problem Definition To define a unique design problem interpreting an environment of society, markets
and people.
7 B | F¥4>ar+7+ -1 BF —LTHRELEZBEICHT 2 TYA vBEAAMITZTYA a7 b 2EHK
ERY 3,
% | Design Concept -1 To explore design concepts to give a direction of solving the problem that is set by
each team.
8 H| FH¥4>ar+7k -2 EXaT7LY = (R, X7y F BRETL, ¥ FUFH) 2RELTEF—LO
THA v ave T b EREKT D,
% | Design Concept - 2 To present the design concept of each team with visual tools, such as diagrams,
sketches, quick models, and scenarios.
9 B | 74 % -1 KRR - B - BREOTO RV AL ERLENSTYA > TATT7ORREEED D,
% | Design Development - 1 To develop design ideas through a iteration cycle of visualization - analysis -
imagining.
10 B | 7814 % -2 RIB - Wi - REOTOECAYA LN ERILBALT YA TATTOREEED D,
% | Design Development - 2 Same as above.
11 H | 794 % -3 KRR B - FEOTAERYA I LERLENSTYA > TATT7ORREEED D,
% | Design Development - 3 Same as above.
12 B | 747 70O®K:E -1 =Ty bA—PHhoDT74—FNy 0 %EEBFT, BEEZHET D,
% | Verification - 1 To get a feedback from targeted user/s, and refine each proposal.
13 H | 747 7ORKREE -2 =Ty bA—HPHhoDT74—FRNy 7 %FT, BELZHET 5,
& | Verification - 2 : Feedback | Same as above.
from people
14 | B | 7Yz 7 bRE -1 TLEYTF—2avOEE-MREEZELZLET. BEBER 7 747> REICT I,
% | Final Report of Project - 1 A final project report will be set at the client corporation with refined design ideas.
Direction of presentation itself also should be considered.
15 | B | 7Y 7 bRE -2 TRTOZ7AV 7 FOFRE7OLRIIOVWTE EOLREEZZERLIEET 5,
Z | Final Report of Project - 2 To make final a report gathering all materials through the project.
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Since this is the class is based on collaborations between the university and client corporations, students have to consider

Bt

smooth communication with people out outside. And also communication inside each team is a very important factor of the
project, thus highly motivated participation of each student is strongly required. Detailed schedule will be given on the first
day of the class after coordination with corporations. Each student need to spend about 8 hours for field work, concept
making, visualization and realization of ideas respectively.

BERTBNT D,

Information will be shown as needed.
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B | 700z PR EREFTZAELE CFHMET 5, B2 7 bRE% 50%. REFT% 30%. HEFMSR%E 20%& 9 5, £/, 5
B EXRE LG EIE. FHMENRA LT S,
& | Evaluation will be made by the project results and a report. The balance of the evaluation is 50% for project results, 30% for

a report, 20% for mutual evaluation inside team. Evaluation excludes the person who was absent more than five times.
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