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BA7#/Credits 2
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/Course Type
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BEDBR - IE Objectives and Outline of the Course
H | T8I, BE T 74 2ALBEBFETHA VIR =P AV MDOEZH, FEOBNOBEZ TR

& | This lecture is the introduction and study of Design managemnet thinking and method in the fileld of artuicture, office and
industrial product.

#Z DEEBZ Learning Objectives

=
H | ITHER BE T 74 RBECEFEITHA 2=V AV POEZFOEE
% | Mastery of design management concepts in industrial products, architecture, offices, etc.

B DERE O FMELE / Fulfillment of Course Goals (JABEE BIERIB @ &)

RETEIEE Course Plan

No. 188 Topics AA Content
1 B | 781 o%3) THA U ORE L RFEDEE
Z | The role of design The origin of design and its original role
2 B | 7HAy<xIo XA beld? | =074 7BROEREFA
Productl
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Z | What is design management? | Utilization and use of marketing information
Productl
3 B | THAy<RxIP A beld? | £EFOTHA . AB - BEZROTHYA
Product?2
% | What is design management? | Life design, human / environmental design
Product2
4 B | T4 v~xyXxrbeix? | MERE
Product3
% | What is design management? | Value creation
Product3
5 H| 742X beld? | 7790 R0TFHA4 v ElF
Product4
% | What is design management? | What is design management? Product4
Product4
6 H| THA <2 X beld? | A X—VBEREER. THA > EOBR
Productb
Z | What is design management? | Relationship between image construction and products and design
Productb
7 H| THA4r~xyxrbelx? | 794 vBEFE
Product6
Z | What is design management? | Design planning method
Product6
8 B | THAry<xIxrbeld? | 74 VEBEFE
Product7
% | What is design management? | Design strategy method
Product7
9 B|THAry<xIoxrbeld? | BEOwRY XA b
Architecturel
% | What is design management? | Architectural management
Architecturel
10 | B | THAYTEZIAPEE? | 773UTFARRIAT b
Architecture?
% | What is design management? | Facility management
Architecture?2
11 | B | THAyxI A bEE? | REOERET—ITL AR
Workplacel
& | What is design management? | Corporate requirements and workplace
Workplacel
12 | B | THAVYy=xI A bEE? | TRTLLY—FV S
Workplace?2
Z | What is design management? | Problem seeking
Workplace?2
13 |B | THAVYRxIAYMEE? | 70T LARDF 2 -2
Workplace3
% | What is design management? | Workplace tuning
Workplace3
14 | B | THAVYTRxIA Y MEWE? | 70T LA RTHA Y
Workplace4
% | What is design management? | Workplace design
Workplace4
15 H| £&® RO
Z | Conclusion Overall summary




82160019 FH 4 <2 I A b

B | BEHRERZLEICLR-PEERLTEOVET, LAR— MERICEBLTIL. TRICBET DI &,
c LR— MEREE, tADOXEZSIAT 2RIL. SIREMABEEICO,I D LD ICREET S &I, HBEZRET I L,
- BABPIFRFEEOTHELBRN I L,
- RBPREEROT 2%, BEEPHIALAEVI L,
CBAPMER L7ZL R — bR, BEAMERLIZE L TRELAEWVWI &,
Z | Ask you to create a report based on the handouts. Please note the following when creating the report.

- When quoting someone else's text when creating a report, describe the quoted part so that it can be clearly understood,
and also describe the source.

Do not modify the quoted part including typographical errors.
-Do not falsify or falsify the data of experiments and survey results.

Do not submit reports created by others as if they were created by you.

7> MR

Printed matter distribution

H | BECHTEET 2 LA — FMREORBIE (70%) RO, RETOIVBEIR (30%) £AHLE T, 60 RULEAKLT
60
Z | A total of 60 points or more will be passed, including the content evaluation (70%) of the report assignments that will be

carried out in several times and the status of efforts in class (30%).
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