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£ “Design” and "Technology”, understand the relationship between these two KIT identities, through a practical approach.
And think about how to change the world by making use of these identities in "business" from the viewpoint of "intellectual
property".

Learn the basics of communication and ideas, and learn how to utilize them in your future life.

- Through face-to-face discussions and learning using ICT technology, students will experience the breadth and depth of
discussions, and by becoming familiar with increasingly diverse communication methods, they will create a foundation for
future social activities.
This lecture will be given by an active patent attorney who works for a private company.
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Understand the fundamental relationships between "Design", "Technology" and "business" from the viewpoint of "intellectual

property".

Learn how to apply your learning to real life, using intellectual property-related matters as an example.

Develop an understanding of the nature of communication and the ability to put it into practice.
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Z | - As reviewing is important for this lecture, reflection should be practiced without fail after the lecture has been finished.

- As for preparation, instructions including its necessity will be given during the lecture.
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No textbooks will be used. Reference books will be specified in class.
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= | Attendance and the submission of coursework are prerequisites for receiving a grade.

Assessment will be based on the following components:
- Workshops conducted during class sessions (40%)
- Assignments and reports (60%)
A total score of 60 or above is required to pass the module.
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= | -Each class session will include a workshop.

- Web-based services will be utilized for workshops and in-class assignments. Students must bring an internet-enabled
device (e.g., a PC or smartphone) capable of scanning two-dimensional barcodes.

- Multiple short reports will be required after the course.
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