10160242_TH A & 7T F

2026 FE> Z/NR

RIB 9 %E/Subject Categories

SERZE /Faculty /I=R2E/ITZFR%FE . /School of | SEERIFE/Availability | /A/%5 : /Available/Available

Science and Technology/School of Science
and Technology

Fi5%/Field /EFHBHEB/2FHBERE : /Program- | F£XR/Year /2 EXR/2ERXR : /2nd
wide Subjects/Program-wide Subjects Year/2nd Year

SRF2% /Program /EEHERB/ABZHERB (2023 £ELET | FHi/Semester /EF /%58 : /Second
AE#) : /Liberal Arts/Liberal Arts(Course term/Second term
for students enrolled before 2023 academic
year)

4348/Category // TE=R%#HERB : //Science and | BEHKFE/Day & Period /& 1:/Fri.l

Technology Liberal Arts

# B 1&#/Course Information

FEEIES 10125101

/Timetable Number

BEHES 10160242

/Course Number

B %4/ Credits 2

TR #%E : Lecture

/Course Type

2 7 Z/Class

RERBZ FTH¥A & 77K :Design & Branding

/Course Title

HEHEL /(&)1 {E88) : SHIOKAWA Nobuaki

/ Instructor(s)

% D At/Other Av&—r>y 7EER | BBRRSERGT D — 224 | PBL £#ERE Project DX JEMAIE
B Internship & E IGP Based Learning ICT Usage in Learning

O O
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Z | - This module provides a comprehensive overview of design and branding.

» Through practice-oriented learning with an awareness of real-world contexts related to design and branding, students will
gain an understanding of how these concepts can be applied to social and professional activities.

* The module is taught by a patent attorney currently working at a private manufacturing company.
» Guest speakers are planned, including a business executive from an operating company and a patent attorney specialising
primarily in design.

FBEOEEHIZ Learning Objectives

B | 75> Fofinr >mmE TRECERY 5.
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77 v R ERRFHORREERT D,

BEEREOERERAEEZERT S,
RHRICBIDTHA v OEER RN,

to gain a broad understanding of the fundamentals and use of brands.

to understand the relationship between brands and social activities.

to understand the basics of the design right system and how to utilise it.

learn the importance of design in the real world.

B ZEDERME O EEX / Fulfillment of Course Goals (JABEE B8:&HRIE D )
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FHA TSV R EZNEN
FHA TSV REZNEFN
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BEATE B, EARFIZRPTES, THAVET TV FOERAERZHRPATE 2,
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BMATE D, EAMIZERATE 5,
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B

Can explain design and branding respectively. Explain examples of use. Explain how design and brands are used.

Can explain design and brand respectively. Can explain examples of use. Can explain institutional objects and their overview.

Can describe each design and brand. Can describe examples of use.

Can describe each design and brand, but cannot give examples of their use.

REHEIER Course Plan

No. 18 H Topics AZA Content
1 H|A~bta&s>ay EEANBREZXT Y 12— LD
% | Introduction Description of lecture content and schedule
2 H| 77>F1 77 v R EEFIEOBR
% | Branding 1 The relationship between brands and copyright
3 B|77vF2 TIVTAVIDRAT Yy THZER
% | Branding 2 Learn the steps of branding
4 B|77vF3 FESMTOT I VT4 v IRE (FRMBEFE)
% | Branding 3 Real-world branding case studies from industry (guest lecturer invited).
5 B| 77~F4 BEL 77 FOBREERS
% | Branding 4 Branding 4
6 H| 77>F5 TV FOFERE ZNTNOBERCHREZEET S,
% | Branding 5 Organise the types of brands and their respective purposes and effects.
7 H|77vF6 TIVTAVITDRAT Yy THZER
% | Branding 6 Learn the steps of branding
8 B | 207141 BEODEARNGERH
Z | Design in the narrow sense 1 Design fundamentals
9 B | EEoFHA 2 BE (J18) Levxzennnrbl (5 -HEE)
Z | Design in the narrow sense 2 The relationship between design (intellectual property) and business (guest lecturer)
10 | B | EOTHA3 BREICL2THYA v ORELIFR (5 R MiEEN)
Z | Design in the narrow sense 3 Protection and commercial use of design through design rights (guest lecturer)
11 | B | #=FHoT7H (4 BREDESE. BERELMOMNMEE (7R &)
% | Design in the narrow sense 4 The definition of design, design rights, and other intellectual property rights (guest
lecturer)
12 | B | GEOTHA 1 BEODTHA
% | Design in the broad sense 1 The Design of Human Thinking
13 | B | GEOTHA 2 TALZDOTYAL
Z | Design in the broad sense 2 Procedural Design
14 | B | EEOTYA>3 EVRADTHA
Z | Design in the broad sense 3 Designing Business
15 B | #2200k YIRY THA TR, BREEEIEZEDXL
ES

Review of the entire lecture

Contrast between design and brand, design rights and trade mark rights.
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AN ERERa £7-IEb ARBEFATH DI ENTFELL (BATIHRL),
Z | Itis preferable (but not required) that the student has already attended Intellectual Property Management Theory a or b.

B | - AERIEBNEZLHRDIOT, FRETRICKEEMRYRY ZFEHEL T,
cFEIE. HERELED T BRICBLVTERLET,

Z | - As reviewing is important for this lecture, reflection should be practiced without fail after the lecture has been finished.
- As for preparation, instructions including its necessity will be given during the lecture.

B | #REEEL, SEEEIBRICBLTRLET,
%= | No textbooks will be used. Reference books will be specified in class.

B | EEHLIOL R OREAPIETHEORIRE Y £9,
CERPICEBT ST - ay SRy AT —7(30%)
CERRE - LR— R (T0%)
ICEVFHE L, ZDEETRN 60 AU EZAKE LET,
= | Attendance and paper submission will be the prerequisites for grading. Grades will be based on in-class workshops and solo
workshop (30%), as well as on the showings of assighments and papers (70%).

If the total of the evaluation points does not exceed 60 points, the unit will not be granted.

= cBRT—-vay TEEREELET,

D=0 a3y TRERNTOREERICEEL. Web #BA LAY —EXREZFALET, ZRIT/NN—a2— FEHEARY AJEE. H»
DA R =Gy MIERAREAES (PCPRY— b7 vhE) 2HBL TSN,
CHEERRTHR, BRREOY 3 - FLR—bEBLET,

ES - Each class session will include a workshop.

- Web-based services will be utilized for workshops and in-class assignments. Students must bring an internet-enabled
device (e.g., a PC or smartphone) capable of scanning two-dimensional barcodes.

- Multiple short reports will be required after the course.
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