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2EDEK - 2 Objectives and Outline of the Course

B | INMEL X ROBREZEBERL, $SFBICEITFEELHIIOITS
EVHRRADERT -V TEEERDMNPEL T2 R 0ICER L, EAARICDOVTES,

RERIBERREERICFET 2REABLNMELT S,

Z | Understand the relationship between intellectual property and business and acquire the means to utilise it in social activities.
Explain the intellectual property that is important at each stage of business, with a focus on patents, and learn how to utilise
it.

The lectures are given by active patent attorneys in the manufacturing private sector.

FBEOEEHIZ Learning Objectives

H | MNMESEOBMEZZV, Bt 0BREZEBRT 2,
YA ROER B BE. KM E) BRI D,
MNHEZED R RADERAT -V CERT 2 AR ERT 5,

Bt

Learn about the intellectual property system and understand its relationship to the real world.
Understand the fundamentals of business (typology, structure, key points, etc.).
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| Understand how to utilise intellectual property at each stage of business.

ST EIEDEREDFHEEX / Fulfillment of Course Goals (JABEE BSEHIH d &)

H

HMOMEL E A XOBERZHBTE, ANMEL ICLIED XA RDRELFEBICOVWTERNTE 2,
EVAREMPVMEDOERZHRIATE, ANMEICLIZE X XDREERBICOVWTRATE S,
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EPRREMNMEZINETNOBEEZBETETLEA, IhoOBREHRBATEARL,

B

To be able to explain the relationship between intellectual property and business, and discuss the protection and
development of business through intellectual property.

To be able to explain the relationship between business and intellectual property, and explain the protection and development
of business through intellectual property.

To be able to explain the relationship between business and intellectual property.Not to be able to explain how intellectual
property protects business.

Understand the overview of business and intellectual property.Not to be able to explain these relationships.

REHBEIER Course Plan

No. IEH Topics AZA Content
1 = G N w - A D HENFBR. BEOBR - MEDHBA
Z | Introduction Introduction of lecturers, explanation of purpose and summary of lecture
2 B | Y 2ER ECXATHA v OER, MNHEOCES,
Z | Business Basic Fundamentals of business design. Intellectual property involvement.
3 B | E¥Rx20#EE R EVRRAETILF X AR
% | Business structure Typologies, business model campuses.
4 B | MEREEEE FNHIBA ZE I B D LB,
% | Intellectual property basics Comparison of intellectual property systems.
5 B | #5357 BFEHEICDWT
& | Patent Patent
6 B | B#He LToFH B oEE L ERA R,
Z | Patents as information Types and use of information.
7 H | B - 8% - FEHSPIDE BHIEORE EBENT
& | Designs, trademarks and | Characteristics and areas of expertise of each system.
unfair competition prevention
law
8 H| EYRADAEA > BEME. ~r24 R, B
% | Key points of business Customer value, monetisation, funding.
9 B | A ORI L BRAAE N=T T4 Iy IR WEERHHE
% | Characteristics and use of | Marketing mix, attack and defence.
rights
10 | B | &F# EZEELEYERR
% | Copyright Copyright business
11 B | tEMES X 7Y R, CGC, Ta—TFTVU¥zrvR
& | Corporate value Brands, CGC, Due Diligence
12 BH|EYRRA by 7 XEMBE | BCP/SDGs/ESG & MMEFE
E
= | Business topics and | BCP/SDGs/ESG and intellectual property
intellectual property
13 | B | EYx20REL T—ARET A
Z | Business protection 1 Case studies
14 | B | EVXRDRE2 T—RART 4
Z | Business protection 2 Case studies
15 | B | MNMEDFEVA eRF e, BREE - BELS
Z | How to manage intellectual | Overall summary, relevant professions and occupations, etc.

property
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= | It is preferable (but not required) to have taken "Intellectual Property Management Theory A" or "Intellectual Property
Management Theory B" and "Design and Branding."

= CRERIEBHNEELLDIOT, BRETRICRANMRYRY Z2EFEBL TZE L,
- FEIE. HREELED T BRICBLTERLET,
Z | - As reviewing is important for this lecture, reflection should be practiced without fail after the lecture has been finished.

- As for preparation, instructions including its necessity will be given during the lecture.

BREREL, ZEZEIHRICBVTRLET,

No textbooks will be used. Reference books will be specified in class.

B | HESLULFR— F0REYPBETMORHRE R Y £9,
cEERICEBTET7 -0 a3y 7(40%)
< GRRE - LR— 1 (60%)
ICEYVFHE L, ZDEETRMN 60 AU EEEKE LET,
I | Attendance and the submission of coursework are prerequisites for receiving a grade.

Assessment will be based on the following components:
- Workshops conducted during class sessions (40%)
- Assignments and reports (60%)
A total score of 60 or above is required to pass the module.

= - EmET7 - a7 EEBLET,
=0 a3y TRERANTOREREICERL, Web BB LAY —EREFHALET, ZRT/N—3— FEHAIY ATEE. B
D AVR—F v MIERAREAHES (PCPYPRY—t74+2RE) 25 L TS,
CHEERTHR, BRROY s - FLR—-bEBLET,

= | -Each class session will include a workshop.

- Web-based services will be utilized for workshops and in-class assignments. Students must bring an internet-enabled
device (e.g., a PC or smartphone) capable of scanning two-dimensional barcodes.

- Multiple short reports will be required after the course.
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