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Z | Understand the relationship between intellectual property and business and acquire the means to utilise it in social activities.
Explain the intellectual property that is important at each stage of business, with a focus on patents, and learn how to utilise
it.

The lectures are given by active patent attorneys in the manufacturing private sector.
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= | Learn about the intellectual property system and understand its relationship to the real world.

Understand the fundamentals of business (typology, structure, key points, etc.).
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| Understand how to utilise intellectual property at each stage of business.
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B

To be able to explain the relationship between intellectual property and business, and discuss the protection and
development of business through intellectual property.

To be able to explain the relationship between business and intellectual property, and explain the protection and development
of business through intellectual property.

To be able to explain the relationship between business and intellectual property.Not to be able to explain how intellectual
property protects business.

Understand the overview of business and intellectual property.Not to be able to explain these relationships.
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% | Intellectual property basics Comparison of intellectual property systems.
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property
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= | It is preferable (but not required) to have taken "Intellectual Property Management Theory A" or "Intellectual Property

Management Theory B" and "Design and Branding."
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Z | - As reviewing is important for this lecture, reflection should be practiced without fail after the lecture has been finished.

- As for preparation, instructions including its necessity will be given during the lecture.
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No textbooks will be used. Reference books will be specified in class.
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Attendance and the submission of coursework are prerequisites for receiving a grade.
Assessment will be based on the following components:

- Workshops conducted during class sessions (40%)

- Assignments and reports (60%)
A total score of 60 or above is required to pass the module.
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% | -Each class session will include a workshop.

- Web-based services will be utilized for workshops and in-class assignments. Students must bring an internet-enabled
device (e.g., a PC or smartphone) capable of scanning two-dimensional barcodes.

- Multiple short reports will be required after the course.
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