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BEDBR - IE Objectives and Outline of the Course
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Z | This course introduces the basic concept and theories of marketing. It also enhances the development of students’ skill
in concrete strategic deploy and concept creation, The teacher who is experienced in a maker's marketing strategy section
gives a lecture on marketing from the viewpoint of technology or a design.

FEDEEBIZE Learning Objectives
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An understanding of basic concepts, such as a marketing strategy, marketing management, and a marketing concept.
Acquisition of knowledge and practice power for manufacture.
Management problem recognition and acquisition of the key of business solution by marketing.

An understanding of a market and the acquisition of proposal skill by marketing analytical skills.
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No. 15 B Topics AZA Content
1 H | #14&8vX AEEFEORICNET DY =T T4 Y ITEBRIOVWTBNL,Y—T T 14 7 L3 f[D
HEZDERZICBTEIY—T T4 OEREEBEICOVWTRRT 5.
Z | Introduction
2 B | ~—774 7 DOEEELES R=TTAVITDEEE REOBEENEBICOWTEEL,Y—T T4 » VBREED
TOLRIIONWTEREE3,
% | Definition and Domain of
Marketing
3 B | m5DERH MHENXAD. RN AREELZRT T LT, BREEZEIRREDLH 7 /A—F
T20h%WGRT 5.
2 | Understanding of the Market
4 B | ~—7 747K FEBES L BEFHORIR, BNHSBRELRLE, v —7 T4 Y IHIEONRE TAEXR
ICDOWTEFRERNZRZ BN OHRET 5.
% | Marketing Strategy
5 B | BR5Hng PPM, R—4X—DFEHEEEEICOWTRRT 5.
Z | Competitive Strategy Competitive Strategy
6 H | HRBEO Y= TAVIICBTBREGESETAR I FIATHA T DWTEHRBAT 5.
% | Product(1)
7 H | HREBEO HEROREETYA Y, 75V FHEICOVWT, BBFSD ML Y RERZBA SRR T 5.
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8 H | MigBEE HFADMIEHRE & REICDOWTHERT 5.
% | Price
9 H | FRBEE R=TTAVTFvRIUERZ, FrrUBER OFRAT 47 RCDVTHERT B.
% | Place
10 | B | RFEE(EEBSR . BRFGEREICOWTERSRT 5.
Z | Promotion
11 | B |¥—ER == T4>7 Y—ERDOHH, FilE. VY —ERY =7 T4 Y OEKICOWT, BRI ERZBH SHAT
5.
| Service Marketing
12 | B |Web~v—47r74>7 AR —2y b RTATEEALTOY—T T4 > TEIRICOWTRRT 5.
% | Web Marketing
13 |BH | 7= 2= Ta4vY BATIBTOY—T T4 ¥ TERIZOWT, BEHETZIARASHBT 2.
% | Global Marketing
14 | B | THYAYET I TAVIE | THALET TV RTRIAY MIDWTRHRT 5.
B&
% | Design and Branding Strategy
15 | H | £&8 INETOERRERET 2.
Z | Conclusion
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I | tis desirable to take other management-related courses,
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Required study time, Preparation and review
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For each topic, it takes 1 hour for preparation and 2 hours for review (including assignments), for a total of 3 hours of study
time.

7Yy bR, SEZRBEIEICZOHERBNT S,

B m

Materials are suitably handed out at the time of each lecture.
Reference books are introduced in a lecture for each item.

1. BE~OSM - B (WE, I=RE T142hyrarH) 50
2. LFR—ERES R
UEDBF R THES 2.

b

1. Participation and enthusiasm in class (attendance, mini-assignments, discussions, etc.) 50 points
2. Report assignment 50 points
The total points will be used to evaluate.

RERFIUTORT Y2 —LTTIIFETH S (FFEZLRRICEVEEDOTREMEDY)
-4 8 18H (L) 9:00-17:30 (5 bEKkA 1K) 5 1E~5[H

58 9H (£) 9:00-17:30 (5 bEHKH 1K) % 6 E~10[

-5 30H (&) 9:00-17:30 (5 bBKA 1K) 55 11 [E-15 [

b

The lectures are scheduled as follows (but may change depending on the situation):

April 18th (Sat) 9:00-17:30 (1 hour lunch break) Sessions 1-5
May 9th (Sat) 9:00-17:30 (1 hour lunch break) Sessions 6-10
May 30th (Sat) 9:00-17:30 (1 hour lunch break) Sessions 11-15
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